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When everything i had
Could fit into my Chevrolet

Ring A Ling
Sneakbo
Play Hard Records
July 7

Drake-endorsed and jet ski-infatuated, 20 year-old south Londoner Sneakbo has 
WXUQHG�KLV�ÀDLU�IRU�SKUDVH�PDNLQJ�LQWR�D�EXVLQHVV�LQ�LWV�RZQ�ULJKW��DV�UHQRZQHG�IRU�
KLV�-HW6NL�:DYH�UDQJH�RI�VWUHHWZHDU�DV�IRU�KLV�WDOHQWV�DV�D�UDSSHU��:LWKRing A Ling, 
WKH�IROORZ�XS�WR�FKDUW�WURXEOLQJ�Zim Zimma�DQG�5DGLR���SOD\OLVWHG�The Wave, the 
HDUZRUP�KRRN�DQG�GDQFHKDOO�YLEHV�DUH�LQVSLUHG�E\�6KDEED�5DQNV��JLYHQ�D������
HOHFWUR�VSLQ�FRXUWHV\�RI�SURGXFHUV�,OO�%OX�DQG�ODFHG�WRJHWKHU�ZLWK�6QHDNER¶V�GLVWLQFWLYH�
ÀRZ��'DQFHÀRRU�ORYH�IRU�WKH�WUDFN���Ring A Ling�LV�FXUUHQWO\�QXPEHU����LQ�WKH�0XVLF�
:HHN�FOXE�FKDUW���LV�WUDQVODWLQJ�LQWR�UDGLR�DGGV��D�&KRLFH�)0�&�OLVW�DQG��;WUD�%�OLVW�
QRZ�EXLOGLQJ�WR�D�KHDOWK\�EUDFH�RI�5DGLR���VSRW�SOD\V��LQFOXGLQJ�RQH�IURP�6DUD�&R[��$�
sunny video�MXVW�SRVWHG�WR�KLV�<RX7XEH�FKDQQHO�LV�VKRZLQJ�ULSSOHV�RI�UHDFWLRQ��ZKLFK�
��LI�KLV�LPSUHVVLYH�FKDQQHO�FRXQW�RI�RYHU����PLOOLRQ�WRWDO�YLHZV�LV�DQ\WKLQJ�WR�JR�E\���
FRXOG�ZHOO�EXLOG�WR�D�WVXQDPL��6QHDNER�LV�GH¿QLWHO\�ZDYLQJ��QRW�GURZQLQJ�
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What’s the future for mobile music?

7KH�PXVLF�LQGXVWU\�KDV�
EHHQ�WUDQVIRUPHG�WR�QHDU�
WRWDO�LQWHJUDWLRQ�ZLWK�GLJLWDO�
WHFKQRORJ\��5HWDLOHUV�VXFK�
DV�+09�KDYH�IDOOHQ�E\�WKH�
ZD\VLGH��DQG�VPDUWSKRQHV�
KDYH�PDGH�WKH�SRUWDEOH�
03��SOD\HU�DOO�EXW�H[WLQFW��
7RGD\¶V�VXSHU�FRQQHFWHG�
PXVLF�IDQ�H[SHFWV�DOO�FRQWHQW�
LQ�DOO�SODFHV�ZLWK�D�YDULHW\�
RI�GLVFRYHU\��SXUFKDVH�DQG�
VKDULQJ�WRROV�LQ�WKH�SDOP�RI�
WKHLU�KDQG��

)UHG�%RO]D��93�RI�
6WUDWHJ\�	�,QQRYDWLRQ�DW�
6RQ\�0XVLF�(QWHUWDLQPHQW�
JLYHV�XV�KLV�SHUVSHFWLYH�
RQ�WKH�FKDQJLQJ�LQGXVWU\��
³7KH�UHODWLRQVKLS�EHWZHHQ�
the artist and the audience 
LV�VDFURVDQFW��SHRSOH�ZKR�
ZDQW�WR�KHOS�EULGJH�WKLV�JDS�
KDYH�WR�DGG�YDOXH�EXW�QR�
one has an automatic right to 
EH�WKHUH�VLPSO\�EHFDXVH�RI�
KLVWRU\�´�%RO]D�LV�DOVR�FOHDU�
DERXW�KRZ�WKLV�LPSDFWV�RQ�WKH�
UROH�RI�PDMRU�UHFRUG�ODEHOV�LQ�
WKH�QHZ�GLJLWDO�HFRV\VWHP��
³,I�ZH�UHPDLQ�IRFXVHG�RQ�

PDNLQJ�SURGXFW�DV�RXU�VROH�
offering then our days may 
ZHOO�EH�QXPEHUHG��KRZHYHU�
DV�FUHDWLYH�FRQWHQW�SDUWQHUV�
ZKR�FDQ�KHOS�PDNH��DQG�
SHUKDSV�MXVW�DV�FUXFLDOO\�IXQG��
PHDQLQJIXO�DQG�VXVWDLQDEOH�
FRQQHFWLRQV�ZLWK�IDQV�WKHQ�
ZH�KDYH�D�YDOXH�DQG�WKDW¶V�
ZKHUH�RXU�IXWXUH�OLHV´��

Jessie scoullar, a 
Director at D2C music 
SDUWQHUV�:LFNVWHHG�:RUNV�
H[SODLQV�ZKDW¶V�KDSSHQLQJ�
ZLWK�FRQVXPHU�EHKDYLRXU��
³2YHU�WKH�SDVW�FRXSOH�RI�
\HDUV�ZH�DUH�VHHLQJ�D�KXJH�
ULVH�LQ�DFFHVV�WR�RXU�FOLHQWV¶�
ZHEVLWHV�IURP�PRELOH�GHYLFHV��
VR�PXFK�WKDW�LW¶V�DFWXDOO\�
GULYLQJ�D�QHZ�VWUDWHJ\�
IRU�XV��:H�QRZ�GHYHORS�
IRU�PRELOH�¿UVW�DFURVV�WKH�
ERDUG�´�$OWKRXJK�FRQVXPHU�
EHKDYLRXU�LV�LQFUHDVLQJO\�
PRELOH�¿UVW��012V�DQG�
KDQGVHW�FRPSDQLHV�DUH�
SOD\LQJ�FDWFK�XS��.LP�'H�
5XLWHU��WKH�+HDG�RI�0RELOH�
0DUNHWLQJ�DW�&KHLO�:RUOGZLGH��
H[SODLQV��³)RU�PRELOH�

QHWZRUN�RSHUDWRUV��012V��
and device manufactures 
LW¶V�SUHGRPLQDQWO\�DERXW�
PXVLF�EHLQJ�D�WRRO�IRU�EUDQG�
HQJDJHPHQW��DQG�QRW�DERXW�
EXLOGLQJ�WKH�EHVW�SRVVLEOH�
digital music retail store it can 
EH��7KH�JUDYH\DUG�LV�OLWWHUHG�
ZLWK�IDLOHG�DWWHPSWV�DW�PRELOH�
PXVLF�VWRUHV�´�

0RELEDVH�LV�D�JOREDO�92'�
DQG�VWUHDPLQJ�79�SXEOLVKHU�
that also offers localised 
PXVLF�SRUWDOV��7KHLU�&(2��
9LQFHQW�5RJHU��HODERUDWHV�
RQ�ZK\�012V�QHHG�WR�ZRUN�
ZLWK�WKH�ULJKW�SDUWQHUV��³:H�
KDYH�EHHQ�ZRUNLQJ�ZLWK�
PRELOH�RSHUDWRUV�IRU�\HDUV�
DQG�LW¶V�MXVW�QRW�WKHLU�MRE�WR�EH�
good or successful in music, 
WKH\�QHHG�WR�ZRUN�DFURVV�
JDPHV��YLGHRV��HYHU\WKLQJ��
0XVLF�GHSHQGV�VR�PXFK�RQ�
WKH�FXOWXUH��WKH�FRQWH[W��DQG�
WKH�WHUULWRU\��7KH�PDMRUV�DUH�
H[SHQVLYH��HYHQ�LPSRVVLEOH�
WR�ZRUN�ZLWK��$OO�WKLV�WRJHWKHU�
PDNHV�WKH�HFRV\VWHP�GLI¿FXOW�
WR�JURZ��,W�LV�EHWWHU�IRU�FDUULHUV�
WR�ZRUN�ZLWK�WKH�ULJKW�PRELOH�
VHUYLFH�SURYLGHU�´�

$O\VVD�7LVQH�LV�WKH�93�
RI�6WUDWHJLF�3DUWQHUVKLSV�
DW��GLJLWDO��D�%�%�FRPSDQ\�
ZKRVH�DSSV�ZLOO�EH�SUHORDGHG�
RQWR����PLOOLRQ�VPDUWSKRQHV�

LQ������LQFOXGLQJ�WKH�³0XVLF�
+XE´�RQ�WKH�6DPVXQJ�*DOD[\�
6���³:H�KDYH�WR�EH�ÀH[LEOH�LQ�
RIIHULQJ�$3,¶V��DSSV�DQG�ZKLWH�
ODEHO�RSWLRQV�WR�FDUULHUV�DQG�
KDQGVHW�FRPSDQLHV�EHFDXVH�
there is no one right model 
LQ�WHUPV�RI�ZKDW�FRQVXPHUV�
ZDQW�´��GLJLWDO�KDYH�LQ�IDFW�
VHHQ�D�³WHQIROG�LQFUHDVH´�
LQ�WKH�QXPEHU�RI�WUDFNV�
VWUHDPHG�XVLQJ�LWV�$3,�GXULQJ�
������DQG�DUH�SUHGLFWLQJ�
hundreds of millions of 
VWUHDPV�WKLV�\HDU��

6KH�FRQWLQXHV��³7KHUH�
DUHQ¶W�WKDW�PDQ\�VXFFHVVHV�WR�
SRLQW�WR�LQ�WKH�PDUNHW��DVLGH�
IURP�0XYH�LQ�WKH�86��2QH�
RI�WKH�ZD\V�WKH\�VXFFHHGHG�
ZDV�RQ�WKH�WUDLQLQJ�IURQW��
WHOOLQJ�FRQVXPHUV�ZKDW�WKH\�
ZHUH�JRLQJ�WR�JHW�ZKLOH�WKH\�
ZHUH�VWLOO�LQ�VWRUH��,W¶V�QRW�MXVW�
SXWWLQJ�LW�RXW�WKHUH��LW�FRPHV�
GRZQ�WR�WKH�FRPPXQLFDWLRQ�´� 
it is clear that a thriving 
PRELOH�PXVLF�HFRV\VWHP�
GHSHQGV�RQ�VSHFLDOLVWV�
VXFK�DV��GLJLWDO��+RZHYHU��
DSS�LQQRYDWRUV�VXFK�DV�
3OD\P\WRQH�DQG�6RQLTSOD\�
DUH�ORRNLQJ�WR�EULQJ�DGGLWLRQDO�
levels of interactivity to the 
PRELOH�PXVLF�H[SHULHQFH��
3OD\P\WRQH�H[WUDFWV�
NH\�PXVLF�SKUDVHV�DQG�

DOORZV�DSSOLFDWLRQV�OLNH�
PDVKXSV�DQG�PRRG�EDVHG�
SURJUDPPLQJ��

Ohad sheffer their CeO 
H[SODLQV�ZK\��³8QOHVV�\RX�
FDQ�SURYLGH�D�SRZHUIXO�DQG�
FRPSHOOLQJ�H[SHULHQFH��QR�
RQH�LV�JRLQJ�WR�SD\�IRU�\RXU�
VHUYLFH��:H�WKLQN�LQ�RUGHU�WR�
really sell music you have 
WR�WDNH�LW�WR�D�QHZ�OHYHO�LQ�
WHUPV�RI�XVHU�LQWHUDFWLRQ�ZLWK�
WKH�FRQWHQW��2XU�PLVVLRQ�
VWDWHPHQW�LV�WR�EXLOG�DSSV�
WKDW�DOORZ�SHRSOH�WR�H[SUHVV�
themselves through their 
IDYRXULWH�PXVLF�´�

0DUWLQ�0DFPLOODQ��WKH�
&(2�RI�6RQLTSOD\�DGGV�
D�EURDGHU�PDUNHWLQJ�
SHUVSHFWLYH��³,I�\RX�ORRN�
DW�EUDQGV�FRQQHFWLQJ�ZLWK�
consumers, most use 
PXVLF�DV�D�SDVVLRQ�SRLQW��
7UDGLWLRQDOO\�HYHU\WKLQJ�WKH\�
KDYH�GRQH�LQ�WKH�VSDFH�KDV�
EHHQ�TXLWH�UHDFWLYH�DQG�
SDVVLYH��VXFK�DV�JLYLQJ�DZD\�
D�IUHH�GRZQORDG��,W¶V�DURXQG�
WKH�PXVLF�UDWKHU�WKHQ�DERXW�
WKH�PXVLF��1RZ�PRELOH�DGGV�

oisin lunny��6HQLRU�0DUNHW�'HYHORSPHQW�0DQDJHU�DW�openmarket looks at 
ZKHUH�PRELOH�PXVLF�LV�DW�WKHVH�GD\V�DQG�ZKDW�RSSRUWXQLWLHV�DUH�DYDLODEOH

Unless you can provide a powerful 
and compelling experience, no one  
is going to pay for your service

Push notifications have been found 
to increase app engagement by 50%, 
and retention by up to 80%
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D�UDGLFDOO\�QHZ�GLPHQVLRQ��
you effectively have a content 
FUHDWLRQ�GHYLFH�LQ�HYHU\RQH¶V�
SRFNHW��VR�EUDQGV�FDQ�RIIHU�
FUHDWLRQ�H[SHULHQFHV´��
6RQLTSOD\�RIIHU�EUDQGHG�DSSV�
IRU�WKH�OLNHV�RI�.LVV�)0��ZKLFK�
FDQ�FUHDWH�UHPL[HV�WR�EH�
VKDUHG�DQG�VROG�LQ�D�8.�FKDUW�
HOLJLEOH�IRUPDW��

5HG�%XOO�KDV�QRW�RQO\�
EHHQ�H[WHQGLQJ�WKHLU�EUDQG�
ZLWK�WKHLU�H[FHOOHQW�5%0$�
UDGLR�RIIHULQJ��EXW�UHFHQWO\�
launched a marketing 
LQFXEDWRU�IRU�PXVLF�VWDUWXSV��
PRELOH�LQ�SDUWLFXODU��³7KH�
HYROXWLRQ�RI�VPDUWSKRQHV�
KDV�KDG�D�KXJH�LPSDFW�RQ�
PXVLF��,W¶V�QRZ�DQ�LQWHJUDO�
SDUW�RI�SRS�FXOWXUH�LWVHOI�´�
VD\V�'DYLGH�%RUWRW�5HG�%XOO�
0XVLF�$FDGHP\��DQG�SDQHOOLVW�
IRU�5HG�%XOO�$PSOL¿HU��³3HRSOH�
XVH�WKHLU�SKRQHV�WR�VWUHDP�
RXU�OLYH�HYHQWV�RQ�5HG�%XOO�
0XVLF�$FDGHP\�5DGLR��
FRQQHFW�ZLWK�WKHLU�SHHUV��
and share their images and 
ODWHVW�GLVFRYHULHV�ZLWK�WKHLU�
FRPPXQLWLHV��:H�ODXQFKHG�



future for mobile music? (cont)

the next wave of tech 
innovation – and apps and 
other mobile products are 
sure to play a massive role 
in this.” 

A frictionless upsell 
experience and an easy 
mobile payment experience 
are of paramount importance. 
My company OpenMarket 
has been responsible for the 
rollout of a well known global 
music streaming service 
for UK networks Three and 
Virgin. By connecting the 
MNOs billing APIs with our 
own bespoke subscription 
logic, mobile users are 
enabled to subscribe to this 
service and pay directly 
from their phone bill in 
seconds. This ease of use 
and immediacy is nothing 
less than today’s consumer 

demands. Coming back to 
Tisne’s point, many end users 
simply don’t know what they 
have access to, so some 
form of mobile engagement 
outreach is essential for 
activation and retention. Push 

to increase app engagement 
by 50%, and retention by up 
to 80%. Meanwhile SMS is 
a simple yet highly effective 
acquisition mechanic, and 
is increasingly seen as a 
premium marketing and 
communication channel. 

So, what’s next for mobile 
music? For Vincent it is all 
about streaming services, 
and about frictionless 
upselling “from a free 
experience on the web to a 
paid experience on mobile 
devices.” Kim predicts it is 
“absolutely about increased 

levels of personalisation, to 
provide us really with what 
we want, when we want 
it. The mobile handset is 
essentially no longer a phone; 
it’s a portable computer. If it 
is going to do everything in 
your home from programming 
your TV to controlling your 
fridge, it will understand all 
your content interactions and 

Google to your supermarket. 
I think we are going to see 
that data being used more 
intelligently.” 

Tisne concludes, “The 
digital transition is pretty 
much complete, its now time 
for improvement.” With so 
many innovative specialists 
in the market, these 
improvements can only be 
good news for music lovers, 
for mobile companies and for 
the future of music… see you 
in the front row! 

This article first appeared in 
Telemedia Magazine, to 
subscribe go to 
www.telemedia-news.com

For mobile network operators  
(MNOs) and device manufactures  
it’s predominantly about music  
being a tool for brand engagement, 
and not about building the best 
possible digital music retail  
store it can be
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tweets we liked

@pollybirkbeck (Complete 
Control PR)
Tsk. Beggars Banquet sold 
out of the QOTSA album. Had 
to go to HMV - staffer in there 
hadn’t heard of them. Very 
poor.

@MikeDiver (Clash)
Bob Shennan’s quote about 
“reinventing music coverage 
as only the BBC can” is 
insulting to the wider industry 
and smacks of R2 ghettoism. 
The big BBC push on Glasto 
does miss a pertinent point. 
That most viewers would 
prefer year-wide music 
coverage with comparable 
commitment.

@theQuietus
“Johnny Borrell announces 
debut solo album ‘Borrell 1’”... 
the horrible implication being, 
of course, that there will be a 
sequel...

@alexispetridis (Guardian)
Christ, the song titles on this 
forthcoming Johnny Borrell 
album are amazing: “Ladder 
To Your Bed”! What do you 
mean? The object of your 
affections sleeps in a *bunk* 
bed? How old is she? 

Follow us at @recordoftheday

@yeoldemother (Michael 
Hubbard, MusicOHM)
I have read or heard the word 
‘snapchat’ three times today. 
Is this now ‘a thing’?

@alex_macpherson 
(Guardian)
Why is Robin Thicke No 1? It’s 

does the British public send 

this happened?

@leethommo (Lee 
Thompson, BT Vision)
Good grief, that @
JanelleMonae playback 
tonight was incredible. Dare I 
say one of the best I’ve ever 
been to in the past 20 years. 
Amazing.

@Bobbarnes15 (Bob 
Barnes, Millward Brown)
Peter Jamieson was at the 
BPI do. I wanted to shake the 
hand of the man that stated 
the NOW series – but Richard 
Branson wasn’t there.

@Bobbarnes15 (Bob 
Barnes, Millward Brown)
There are two ages of people, 
those who remember life 
before Now That’s What I Call 
Music, and those that don’t.

@FionaSturges
You know what? I’ve no 
objection to PR people hoping 
I’m well. Or hoping it’s sunny 
where I am. Spread the love. 
CHEER UP PEOPLE 

@GeraldineDD (Géraldine 
Durand)
Axel Dauchez CEO Deezer 
#WCS13: “fragmentation of 
rights holders is the cancer of 
the digital world”

@nickhalkes (manager)
second time in a week that 
i’ve turned up at an event  2 
hours after david cameron 
turned up.not sure quite what 
to make of that.

@TheJoeHarland (Joe 
Harland, Radio 1)
Radio 1 just broke the 300k 
subscribers mark on their 
YouTube channel. Up 262k on 
the year.

@theredjack (Seth Jackson, 
[PIAS])
The prime minister? Doesn’t 
he have a country to run? 
Hanging out with drunken 
music industry instead

@Popjustice 
On Radio 1, Robin Thicke just 
said he didn’t know that lambs 
were baby sheep. He thought 
they were different animals.
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